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The active involvement of consumers in research benefits the quality and direction of research.

Involving people who are living with, or impacted by, spinal cord injury (SCl) provides
increased relevance to spinal cord research and outcomes and recognises them as

stakeholders in the entire process.

Introduction
Consumer and community involvement is about research being carried out with or by consumers and community members rather than to, about or for them.’

A Consumer Engagement Program adds a new dimension to the Spinal Research Institute’s Spinal Cord Research Hub (SCoRH) and complements the
current Researcher and Clinician Portal.

Methods

« A Consumer Advisory Network of local and international representatives will direct meaningful engagement and involvement of consumers with
researchers and the research process.

Results
* An online space to:
- Inform and educate consumers about spinal cord research
- Connect consumers to researchers
- Engage consumers in the research process
- Facilitate participation in clinical research trials

Conclusions

A consumer guided online space, that meets the needs of consumer stakeholders and becomes an effective research collaboration point between those living
with SCI and spinal cord researchers, will help advance the quality, direction and outcomes of spinal cord research.

References
"National Health and Medical Research Council, Australia. Statement on Consumer and Community Involvement in Health and Medical Research. September
2016

Author Affiliations
Spinal Research Institute, Melbourne, VIC, Australia




