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BACKGROUND
The Spinal Research Institute (SRI) 
is committed to a paradigm shift 
in SCI research where people with 
lived experience play an active, 
collaborative role in the research 
process. The SRI’s Consumer 
Engagement Program aims to 
facilitate this shift by ensuring 
research outcomes represent 
consumers’ diverse views.
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VALUING DIVERSITY IN THE 
SCI COMMUNITY IN SHAPING 

CONSUMER ENGAGEMENT PROGRAMS
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METHOD
In 2020, the SRI hired a Consumer 
Engagement Lead with lived experience of 
SCI and expertise working in community-
based engagement programs. 

Terms of Reference for the SRI’s Consumer 
Advisory Network were developed to 
outline the purpose of the network and its 
role in program development. A shortlist of 
candidates was established based on the 
selection criteria.

The Terms of Reference mandated that the Consumer Advisory 
Network should, where practical, reflect the diversity in the SCI 
connumity and memership should aim to include, where possible:
• At least 50% people living with SCI.
• At lest one family member or friend of a person with SCI.
• Gender diversity.
• At least one member of the SCI research community.
• A diverse range of skill sets, education levels, and professional 
experience.

TERMS OF REFERENCE SELECTION CRITERIA

The Consumer Advisory 
Network was formed 
with 7 members selected 
specifically for diverse skill 
sets to provide valuable 
feedback in progam 
development, and each 
offers diverse experiences 
of living with SCI or working 
with the SCI community.

RESULTS CONCLUSION
Through the 
advisory network, 
the SRI gathers 
valuable feedback 
and perspective, 
ensuring the 
Consumer 
Engagement 
Program delivers a 
positive impact and 
improved consumer 
engagement in SCI

research.
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